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Annotation

The findings reveal that English pilgrimage tourism terminology demonstrates
a high degree of international standardization and institutional regulation, while
Uzbek terminology reflects processes of cultural preservation and conceptual
adaptation rooted in national religious traditions. The interaction between global
tourism discourse and local religious identity leads to the emergence of hybrid
terminological forms that simultaneously serve communicative efficiency and
cultural representation.
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ITTIOBAJIM3 ALV 1 JIOKAJIM3ALIVIAI B TEPMVHOJIOI'MN
ITAJIOMHUYECKOI'O TYPU3MA: CTAHOAPTU3 ALV, KYJIbTYPHAS
MOAEHTUYHOCTDb 1 AVICKYPCUBHAJI TPAHCO®OPMALNMS

AHHOTaNIMS

PesynbpraThl IIOKa3bIBAIOT, YTO AHTJIOSA3BIYHAS TePMIHOJIOI VIS
ITJIOMHMYECKOIO Typu3Ma [IeMOHCTPUPYeT BBICOKUI YPOBEHb MEeXIyHapOILHOM
CTaHIOAPTMU3aUUM M MHCTUTYLMOHAJIPHOIO PperyjIMpoBaHMs, TOrZa KakK y30eKkcKas
TePMVHOJIOIMSI OTpakaeT IIPOLeCChl COXPaHeHMs KYJIbTYPbl M KOHIENTYaIbHOV
ajarnranyy, OCHOBaHHBIe Ha  HAUVOHAJIBHBIX  PEeIUIMO3HBIX  TPaguLysX.
BsammonernictBrie Mexy 100 IbHBIM TYPUCTUUECKMM OVICKYPCOM W JIOKAJIBHO
PeMIMO3HOM  WAEHTWYHOCTBIO  MPMBOOAUT K  IIOSBJIEHMIO  IMOPUIHBIX
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TePMIHOJIOI MYeCKIX dopwm, KOTOpBbIe OOHOBPEMEHHO obecrreunBaroT
3¢ PeKTMBHOCTE KOMMYHMKALIM U IIpeJicTaBJIeHe KyJIbTyPBhL.

KroueBnIe ci10Ba

PeJIMIVO3HBIV, IJIOOAJIbHBIN, TEPMMHOJIOIMS, KOMMYHMKAIMS, HOWUCKYPC,

KOHTEeKCT, ITpodpeccrioHa/IbHOe B3aMIMOIeVICTBYIE

ZIYORAT TURIZMI TERMINOLOGIYASIDA GLOBALIZATSIYA VA
LOKALIZATSIYA: STANDARTLASHTIRISH, MADANIY IDENTITET VA
DISKURSIV TRANSFORMATSIYA

Annotatsiya

Tadqgiqot natijalari shuni korsatadiki, ingliz tilidagi =ziyorat turizmi
terminologiyasi yuqori darajada xalqaro standartlashtirish va institutiy tartibga
solish xususiyatlariga ega, while o’zbek terminologiyasi milliy diniy an’analarga
asoslangan madaniyatni saqlash va tushuncha moslashuvi jarayonlarini aks
ettiradi. Global turizm diskursi bilan mahalliy diniy identitet o’rtasidagi o’zaro
ta’sir kommunikatsion samaradorlik va madaniyatni ifodalashni bir vaqtda
ta’'minlaydigan gibrid terminologik shakllarning paydo bo‘lishiga olib keladi.

Kalit so“zlar

diniy, global, terminologiya, kommunikatsiya, diskurs, kontekst, professional
o’zaro ta’sir

In recent decades, globalization has significantly transformed the tourism
industry, reshaping not only economic structures but also linguistic and discursive
practices associated with travel and mobility. Among the rapidly expanding sectors
of international tourism, pilgrimage tourism occupies a distinctive position due to
its intersection of religious tradition, cultural heritage, and commercial
organization. As sacred travel becomes increasingly incorporated into global
tourism markets, the language used to describe, regulate, and promote pilgrimage
activities undergoes substantial transformation. This transformation is particularly
evident in the evolution of specialized terminology that reflects both international
standardization processes and local cultural identities and culturally specific
religious meanings. Despite the growing academic interest in tourism discourse
and specialized language systems, pilgrimage tourism terminology remains
insufficiently explored from the perspective of globalization and localization.
Existing studies primarily focus on economic aspects of pilgrimage tourism,
sociological dimensions of religious travel, or general features of tourism discourse.
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While terminology research has addressed issues of standardization and borrowing
in technical and scientific domains, the hybrid nature of pilgrimage tourism
terminology — situated between sacred and commercial discourse — has received
limited systematic attention. In particular, comparative studies examining how
global tourism language interacts with national religious lexicons in different
linguistic contexts remain scarce. The English language, functioning as a dominant
medium of global tourism communication, demonstrates a strong tendency toward
institutional standardization and terminological regulation. International
organizations, tourism boards, and digital platforms contribute to the formation of
relatively stable terminological units that circulate across borders. In contrast,
Uzbek pilgrimage tourism terminology reflects processes of cultural adaptation
shaped by Islamic tradition, historical pilgrimage practices, and national language
policy. The interaction between borrowed international tourism terms and
indigenous religious concepts creates a dynamic discursive environment in which
meanings are negotiated and reinterpreted. From a theoretical perspective, the
study of pilgrimage tourism terminology requires an interdisciplinary approach
integrating cognitive linguistics, terminology theory, and discourse analysis.
Cognitive linguistics provides tools for understanding how conceptual structures
related to sacred journey, spiritual purification, and religious obligation are
encoded in language. Terminology studies offer methodological frameworks for
analyzing term formation, semantic shift, and system organization. Discourse
analysis enables examination of how terminological units function within
promotional materials, institutional documents, and academic texts. The present
study seeks to investigate the processes of globalization and localization in
pilgrimage tourism terminology through a comparative analysis of English and
Uzbek. The research aims to identify structural, semantic, and functional features of
key terminological units and to examine mechanisms of borrowing, hybridization,
and discursive transformation. Particular attention is paid to how global tourism
standards influence national terminological systems and how cultural identity is
preserved or reconfigured through linguistic choices.

By addressing these questions, the study contributes to a deeper
understanding of specialized language systems in the era of globalization. It
highlights the dynamic relationship between language, culture, and institutional
practices within pilgrimage tourism discourse. Furthermore, the findings provide
theoretical insights into hybrid terminological systems and practical implications
for terminology planning, translation, and intercultural communication in tourism
industries. In the broader context of linguistic research, the analysis of pilgrimage
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tourism terminology demonstrates how global communicative demands interact
with culturally embedded conceptual structures. The study underscores the
importance of examining not only lexical units themselves but also the socio-
cultural and discursive environments in which they function. Ultimately, the
investigation of globalization and localization processes in specialized terminology
offers valuable perspectives on the evolving nature of language in an increasingly
interconnected world. Globalization has significantly influenced the formation and
development of pilgrimage tourism terminology by promoting processes of
international standardization and lexical unification. As pilgrimage tourism
becomes integrated into the global tourism economy, its terminology increasingly
reflects institutional regulation, marketing strategies, and intercultural
communication demands. English, functioning as the dominant language of global
tourism discourse, plays a central role in shaping terminological norms that
circulate across national boundaries. Terms such as religious tourism, pilgrimage
route, sacred destination, heritage site, spiritual tour package, and faith-based
travel demonstrate semantic transparency and structural stability, which facilitate
their adoption in multilingual contexts.

The process of standardization is supported by international tourism
organizations, digital booking platforms, and academic publications that promote
consistent usage of terminological units. These standardized expressions contribute
to communicative efficiency and global comprehensibility. However,
standardization also implies conceptual simplification, as culturally complex
religious practices are frequently reframed through the commercial and managerial
logic of tourism discourse. In this context, pilgrimage is often reinterpreted as a
tourism product, and sacred spaces are described using the vocabulary of
destination marketing and service management. Such semantic shifts illustrate how
globalization transforms not only lexical forms but also conceptual frameworks.
Borrowing constitutes a primary mechanism through which globalization affects
national terminological systems. In Uzbek pilgrimage tourism discourse,
international tourism terms are increasingly incorporated either through direct
lexical borrowing or semantic calquing. Expressions equivalent to pilgrimage tour,
religious tourism infrastructure, and spiritual travel agency demonstrate
adaptation to global tourism terminology while maintaining structural conformity
to Uzbek linguistic norms. This process reflects the growing participation of
Uzbekistan in international tourism networks and the need for terminological
compatibility with global standards. Despite the strong influence of globalization,
pilgrimage tourism terminology does not develop exclusively through
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standardization. Localization functions as a counterbalancing process that
preserves cultural identity, religious specificity, and historically rooted conceptual
meanings. Pilgrimage, unlike secular tourism, is deeply embedded in theological
doctrine, ritual practice, and collective memory. Consequently, many
terminological units resist full standardization and retain culturally marked
semantic components. In Uzbek discourse, pilgrimage terminology is closely
connected with Islamic concepts such as ziyarat, qadamjo, muqaddas joy, and
ziyoratchi. These terms carry theological and spiritual connotations that cannot be
fully replaced by neutral tourism vocabulary. While global discourse may
categorize such sites under the general label sacred destination, the localized
terminology emphasizes spiritual merit, historical continuity, and religious
devotion. The coexistence of standardized tourism expressions and culturally
embedded religious terms creates a multilayered terminological system.
Localization also manifests in semantic expansion and reinterpretation. Certain
religious terms acquire additional pragmatic meanings when incorporated into
tourism discourse. For example, concepts traditionally associated with spiritual
obligation may be reframed as elements of cultural heritage tourism or national
identity promotion. This transformation demonstrates how localization does not
merely preserve traditional meanings but actively recontextualizes them within
contemporary socio-economic frameworks. The result is a dynamic interaction
between global communicative norms and local conceptual structures.
Furthermore, language policy and national cultural strategies influence
terminological development. In Uzbekistan, the promotion of pilgrimage tourism
as part of cultural diplomacy encourages the retention of authentic religious
terminology while simultaneously aligning it with internationally recognizable
tourism categories. This dual orientation reflects an attempt to balance global
market integration with cultural self-representation.

The intersection of globalization and localization generates hybrid
terminological forms that combine elements of religious and tourism discourse.
Hybridization occurs when sacred concepts are integrated into commercial
narratives without losing their symbolic significance. In promotional materials, for
instance, pilgrimage routes may be described using both spiritual metaphors and
service-oriented vocabulary. This blending of discursive registers produces
terminological units that function simultaneously as markers of faith and
components of tourism branding.Discursive transformation is particularly visible
in digital communication, where pilgrimage experiences are framed through global
marketing conventions. Websites, travel brochures, and social media platforms
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frequently employ persuasive language emphasizing comfort, accessibility, and
cultural enrichment alongside references to spiritual fulfillment. Such discourse
reshapes traditional pilgrimage narratives by situating them within contemporary
mobility culture. As a result, the terminology evolves toward greater flexibility and
contextual variability.

Comparative analysis of English and Uzbek materials reveals both
convergences and divergences in hybridization patterns. English discourse tends to
prioritize managerial clarity and consumer orientation, whereas Uzbek discourse
maintains stronger references to religious authenticity and collective heritage.
Nevertheless, both systems demonstrate adaptive strategies that reflect broader
globalization processes. The emergence of hybrid terminology confirms that
pilgrimage tourism language cannot be categorized as purely religious or purely
commercial. Instead, it represents a transitional discursive space where multiple
conceptual domains intersect. From a structural perspective, English pilgrimage
tourism terminology frequently employs compound formations and attributive
constructions that enhance descriptive precision. Uzbek terminology, while also
adopting compound models, often integrates culturally specific lexical bases that
anchor terms in national religious tradition. Semantically, both systems exhibit
processes of generalization and specialization. Certain terms broaden their
meaning to encompass diverse pilgrimage practices, whereas others acquire more
technical definitions within institutional contexts. The analysis demonstrates that
globalization encourages semantic convergence, yet localization ensures the
persistence of conceptual diversity. Terminological evolution in pilgrimage tourism
thus reflects broader socio-cultural transformations occurring under conditions of
global interconnection. The balance between standardization and cultural
specificity remains dynamic rather than fixed, indicating that terminological
systems are continuously negotiated within discourse. This study has examined the
processes of globalization and localization in pilgrimage tourism terminology,
focusing on English and Uzbek as representative languages of international and
national discourse. The findings demonstrate that globalization promotes
terminological standardization, facilitating intercultural communication and
aligning national terminologies with global tourism practices. English pilgrimage
tourism terminology reflects a high degree of internationalization, exhibiting
structural stability and semantic transparency that enable its adoption across
borders. Simultaneously, localization ensures the preservation of cultural identity,
religious specificity, and historical continuity. Uzbek terminology retains culturally
marked concepts, such as ziyarat and qadamjo, which carry theological and
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spiritual significance that cannot be fully translated into neutral tourism
vocabulary.  Localization further manifests in semantic expansion,
recontextualization, and alignment with national cultural strategies, illustrating the
dynamic adaptation of terminology to local socio-cultural conditions. The
interaction between globalization and localization produces hybrid terminological
forms that integrate religious, cultural, and commercial dimensions. Hybridization
is evident in promotional discourse, digital communication, and institutional
documentation, where terminological units operate simultaneously as markers of
spiritual meaning and tools of tourism marketing. Overall, pilgrimage tourism
terminology constitutes a dynamic, hybrid system situated at the intersection of
global tourism discourse and local religious identity. The study highlights the
importance of understanding both structural and functional aspects of specialized
terminology and provides insights into the ways language mediates cultural
preservation and global integration. These findings have implications for
terminology planning, intercultural communication, translation studies, and the
sustainable development of pilgrimage tourism. Future research may expand this
comparative framework to additional languages and regions, exploring the
evolving interplay of globalization, localization, and cultural representation in
specialized discourse.
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